TER FREAE

mBIRARET - MAERERRET
BORBITHEE - RMEmeE - REER

1995-1998 ZEERAFM P RIS KE REHEL
1993-1995 BRI P REB KRS REFBEMIRAOR/IEL
1985-1991 #EHE HERR AE

TE&RE

2012.6 - present EERITKEBIRET R FEHE

2012.2 - present EERFEAREBRHF LR (RLIBHERTR) 8B
2023.9 - present  HEDEAEIRIBIF BRI AR ER DL ES
2023.6 - present KEEHREE UEKEMEDRIKRNBERASE BUES

2019.2-2020.01  #MNIEETIAEER Keio-NUS CUTE EIRBIF P LOGFBEABFHSEEEMRAEETHA
2007.8 - present  D:Pal BAEBERE A

2013.1-20151  =EKMER FERE

2013.8-2014.7  CM Magazine (¥ 9 Bl &R B8 51 555) AB4RE

2011.8-2015.7 E=Za=EE RBEIRBEBERTPL) WITRFREBIPA

2010.8-2014.7 EENKABTIHERRERFMAN 2EEREMR

2010.8-20127 =EEBAXMHEER (AC) EE4HRE
2009.8 - 20117 EERBEZEFNXEGHEAFMIEHRL (NSIGHT) mEESTHRHRE

2007.8-20121 EERZABIBHERZR 8IHE
2003.1-2005.1

2007.1 - 2009.1

1999.8-2007.7 EERKARBIFEHERR PIEHF

hERERITEE WEE

o EHRMERERN 224 ZS=E - PENSE.
o [ERRE/IEBER 161 %  SHEE ' HBEESMBMERTBERGRENE ) NESFRIER

E [ {EBARERETEE (Red dot design award) ~ fEE iF 55T2E (iF design award) ~ Adobe 2%
5t KZE(Adobe design achievement awards).

o  EfHATIGAEER 40 % - & SCIE, SSCI, A&HCI, Scopus, El, TSSCI - BUK SIR FEEER Q1 #OEAT
Scientific reports -~ Social cognitive and affective neuroscience - International journal of neural
systems.

o MMERXER 108 = 35 BRRNEININE.

o EEEBMAE K424 SLEMSSHERME  BOIERAEHE - ARXANFENEE -
WATEESIFETE.

o REHBHRR H144#.

o E/HEES 25 IFEENBMBTRY - ABAMA SR/ ARERRATE - A=
T8 KEEmBEEBEEE.
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- 12 JEZBAER: US14 #823,190 authorized by USA =B, CN #201510105307.2, #101581432B
authorized by China P El; TW # 1 613994, # | 605406, #| 597660, #1565502, #| 547778, #| 541007,
#1 536131, #1 530281, #/518550 authorized by Taiwan &

-8 IBEETEAR): TW #D165513, #D164179, #D163615, #D162004, #D161402, #D161093, #D149531,
#D138434 authorized by Taiwan &%

-2 TEFTBVER]: TW #M 495189, #M 428158 authorized by Taiwan &

BIPRERET/IE B R 161 &4

FE25(2021, 2020, 2016, 2013, 2012, 2008), ¥ 2016 ~ 2013 + 2012 + 2008 KB LEEBEL M
RN EEARREN B RIS EE 6 ¢

FE%(2013, 2008, 2007), E#EEB 2013 ~2008 - 2007 ZHE X ERZEMEISHE 2 EHIFEZED
B3H

EEIAT RA18E =28 Red dot award design: concept (tE R U ARRETERZ—) 1 4
- TEERINGEIEERZ(2014), Honourable mention, fEf: Mind darts

R AT R oo b B35 2258 5T K82 Red dot award: brands & communication design (5 AEEEHEE
Z— ) 19 %

Summer Dream Rosé Wine

The Queen

(2024),
- &=555(2024),
- #FEl15(2024),

(

B

2 (

f

f

fEM: Yuet Heung Sausage
- £5=12(2024), f

f

f

f

: Spring Liqueur

: Herbal bath soap
#(2022), :
38(2021), :

Z Indian spices packaging design
)
£(2020), 1
),

Pork floss for Hulk

Fragrance says

a: Power malt

- &=M&(2019), fEm: Calvin Klein experimental packaging

), YEma: Loofah scourer packaging design

% ), TEma: Stop by, anytime

- RERE(2017), fEm: Mexican corona beer packaging design

- 5&153F(2017), Ema: Natto in wonderland

- RF%(2014), fEm: Oil rainbow: disappearing creatures
)
),
),
),

o
. %”.
- MIEEE(2019

2
- BREFHR(2022),

[
VAN
[=]

i
t

- BIEEE(2019

VY

%£(2018

- RBEEE(2014), fE@: I don’ t mind drifting alone with the wave
- B (2011), fEfm: Size zero models

- BEKE(2011), Best of best, fEfa: Beautiful garbage

- R (2011), Junior award, fEaa: The sweet dreams lamp book

SBAMEREFEHR=-FE HRARERBHRARE) 1 H
2|-F2(2017), Em: An elapsed childhood - the chocolate kids labors

%[ Adobe £ 5t A% Adobe design achievement awards (F2EEHWEBLEKRE) 29 4
éu}‘(ﬁﬁ(2019) Top talent, fE@m: The book of seed
2If£Z(2019), Top talent, ¥Ean: Loofah scourer packaging design
- EJNZ=(2019), Top talent, fEam: Plum abstraction package design
- SRIRAE - HIEIZ(2018), fEma: 12 zodiac for Chinese banquet tableware design
- MIRE¥(2018), fEmm: Sun day farm day pineapple vinegar



=)

- #k17%3£(2018), fEm: Stop by, anytime
- FB18(2018), fEmm: The pastry gift box packaging with the theme of zhenlan temple
- B#F(2018), fEfA: Taiwan natural beans
- #%EE - FEEZ(2018), fFaa: Fu de zheng shen
- MIRE - 1REEE(2018), YEmm: Floral tale
- 58153F(2018), ¥EfA: Natto in wonderland
- 5&153F(2018), fFaa: Funspring
5RB55(2018), fEma: Mr.B's reading adventure
- ZEE(2018), 1Em: Packaging for caizhi zhai
- BIF=(2017), fEf: An elapsed childhood: the chocolate kids labors
- MFZE(2017), Ef: News telox, the new telox
- fRI5E(2017), 1Ef: Owl nature seed
- fREEEH(2017), fFm: Candy window
- MEFE(2017), fEM: Good omen soap
- BR#¥(2017), YEfR: Teastoria
- HEH(2017), EM: Little bear by the window
?*f(ZOlG) YEm: Taiwan good fruit
EEEZ(2016), fEm: Imagination for life
- B#2(2016), 1Faa: Dragon boat festival, ping an soaps
- BREXI2(2016), fFmm: Nothing else
- fISREY - B (2014), 1E@: Talk to you
- fURE « Anthony Fook (2014), 1Ef: Kongsi
- ZRE17(2014), YEfm: Gua tie - Qin xin' favor box
- EEZE(2008), Em: Cutting

=[] iF 845255 Student design award (18 RIUARRET R — /5T RETREE) 2
- ZRKE(2016), 1EM: Taiwan good fruit
- 221E%2(2016), fEm: Legends of the forest

=R iF #5252 Concept design award (RO KRR ETR 2 —/RETRETRHE) 9
- 8 (2014), 300 entries, {EG@: Not doomsday calendar
- F#EH(2014), 300 entries, {E@: Paper Gods artifacts
- 1BImE(2013), Top 4~10, fEmm: Size zero models
- BI#FF(2013), 340 entries, fEma: Spare me, please!
- B/IH(2013), 340 entries, fFam: Natural guardian
- &=18/(2012), Entries, fEm: Dangerous food
- RIAS ~ #£8590(2010), 300 entries, fEm: Fold fun, animals
- J74E98(2010), 300 entries, fEmm: Brochure conference brief
- BRZIE(2008), 500 Euro prize, 1Efa: Cutting

= iF EERETEE Communication design award (1RO ARG R 2 — /Rt BETFE) 1 4
- BRZJE(2008), Winner, fEfR: Cutting

ZEEESMEZE Communication arts 5 4
E?E(ZOM) Shortlist, ¥E: Spring Liqueur
BRF1%(2022), Shortlist, fEaa: Herbal bath soap
é-aiﬁ,%&(ZOZZ), Shortlist, Efa: Festive fruit packaging design
- BIt42(2020), Shortlist, fEmm: Fragrance says
- BIt42(2020), Shortlist, YEam: Find a way home

EEE PR 5T A International design awards (RE S ZRRETHEEIALE) 22 4



- BIt42(2020), Gold, 1Em: Yesterday, today, and tomorrow
- BItA2(2017), Silver, fEdm: Butterfly effect
- BItA2(2017), Honorable mention, Eam: Butterfly effect
. EB #J2(2016), Bronze, fFam: Nothing else
BR#7¥2(2016), Honorable mention, Ef: Nothing else
’a‘?(ZOlG), Honorable mention, fEf&: Lessons we can learn from animals
B =(2015), Pro honorable mention, fEfa: Five beans
3”—(2015), Honorable mention, fEma: Dragon boat festival, ping an soap
3(2012), 1nd prize fEG@: Don't tell
. (2012), Honorable mention, fEga: Stop the order
. %J (2012), Honorable mention, fEaa: Spare me, please!

- BEER - BRNSL(2012), 2nd prize E@m: Forged

- =58 Fé?J(ZOIZ), 2nd Prize, fEmn: DNA-genetically modified (mutation)

- RSS2 (2011), Gold, fEaa: Money attack

- FERSZ(2011), Silver, fEm: God plays a game in our life

- BEKE(2011), Bronze, fEfm: The world is controlled by us

- =HI8RI(2011), Second prize, fEm: Powerless

- BEKR(2011), Honorable mention, fE&: Duplicity
i3i8(2011), Honorable mention, fEm: Game over

1% (2011), Third prize,fEra: Global warning

- B ((2011), Silver, EG: Size Zero models

. T_HXE(ZOII), Honorable mention, fEga: Beautiful garbage

;H\t ;_H+

ZEHBIERIR AL Creativity international awards 2 1
- EBE|17(2013), Gold, fEmm: Gua tie, gin xin' favor box
- BT (2013), Silver, 1Ef: Future History Post - Future History Breaking News

Z B How Z#55 Bl EEET5E How international design awards (J6E AR ETEERS) 3 4
- BEBIEE52(2013), Merit, fE: COMMATRIX's brochure
- BEBIEEEE(2013), Merit, YEm: The Office of commatrix
- ZREFT(2013), Merit, fEmm: Gua tie, gin xin' favor box

ZR ACM SIGGRAPH Asia (EREINFE M RENREBENAHLE) 1 4
- BRE -« BB LKL(2009), Entries, 1Efm: Interaction Bar

=[] NYC ACM SIGGRAPH space: time competition 1 £
- BREE(2008), Winner, {Ef: Cutting

%[ Delaware valley arts alliance DIGit 1 4
- BRZE(2008), Best animation, Efa: Cutting

EE R ETHE B EHRTE LT DAAD student awards 1 4
- BZE(2008), InBook award, fEd: Cutting

JABIR S Px3 2 Prix de la photographie (BUNRIE R AIBFFRE) 5 4
- 2ItA2(2020), Fine art / collage, Honorable mention, fEfa: Yesterday, today, and tomorrow
% 15 (2014), Advertising / other_AD, Silver, fEfm: Obsession
& %12 (2014), Nature / other_N, Bronze, fEf: In the ocean
L %12 (2014), Advertising / other_AD, Honorable mention, fEf: Obsession

2 % 12 (2014), Advertising / other_AD, Honorable mention, fEf: Rushing

IS l]]l IS ]]]I



El?ﬁ%ﬁ IPA % International photography awards (fR& R R F18) 3 4
E(2020), Fine art / collage, Honorable mention, fEma: Yesterday, today, and tomorrow
J 22(2017), Fine art / collage, Honorable mention, fEf: | am so small | can barely be seen
%Jf E(2017), Special / pets, Honorable mention, fE@: The silent product salesmen

1ar 58 Output BIFRER4 K EE Output international student award (A1 2 REHERE) 2 14
- ;AT (2013), Selected, fFaa: Future history post
- ZFIMZE(2012), Distinction, {Ef: The freedom of smile?

RERED SR EER International poster biennale in Warsaw (tf RE—HBHREME) 1 4
- ZIEE(2012), Qualified participant, fEaa: The freedom of smile?

=EAMT TERTERE (ERMRERAERERTIE)1H
- BRZE(2008), Entries, 1Efm: Cutting

FEAH | castelli animati BIEEFREEVNEIS R A FNETFR) 1 4
- BREE(2007), Winner, {Ef: Cutting

M—RERETRERE 9 1
- fRiafe %’*ﬁtlﬂ 2009), BERRFHRIRE, fFm: FREE
- BRYG1S At ), %%EQ.#*E%BU J(RBEIFE), Fm FREER
)
)

N
o
o
<]

- BEIKE %E 7T , TERFHERBIRERREUER), fFam: ZhEUtRsEmnm
- FRE - BHE , FEREHEE, (Fm: SEEXRN\FHK

- =R BREM(2009), FEKRETRRE, Fm: BFEALRE

- BREFE(2007), BuREERERE, fFa: EUII

- MEE12(2007), FERFHRIRE, Fam: B%R

- B8N -~ RS  BRImE - ;IS =!Z1J_HFFH(2007) REZRBIIE, fFam: R

- REE(2002), BUUIREESRAE, fFm: BAOEE

B URREERR T AR KERET 6 fF
- BEIE - ﬁ?r?]’(2009) AE, fEfm: X5
- '\&TR - REM2009), A%, fFam: BT OALEE

- BER - &TE(2009), AE, fFm: &5
, fEm: FREER
S 2009), A&, fFm: EEERZE

25 F&RS
%

grimes - MR YEfR: 2 72 4D BAGS

e\

(20
A (
- BRiAfR - #E5E40(2009), A%
(
(2009), A%

SEERAIERAE 4G
. *EHEIL(2021), AE, Ef: Venus playing-bath ball gift box
- BEKE(2012), AE, fFm: B
- BEKE(2012), AB, fEM: The world is controlled by us
- BEKR - E#7I5(2009), AB, fFm: Shi5

Hina218 22 4
- ZERERRYHHEESRITHELEEERE. BIKE(011), fFm: Beautiful garbage
- ZERERRVFEHEBESHRENSERER. BIKE(2011), fF&: The world be control by us
- BTEEBCEERTERESME. EM(2014)
- BEBRERETE 8. BEZEQ012), fFm: EEINZE BAEH
- BEARRETER. HHER, BINE, EEM, MIER(011), fEm: 2011 2IRkRI SiEmiE
- ZEICAEEIRETRE, BE BHEFRQ010), fFm: giTEE
- PEZNERASAIRZEARBERTAE. =REF - BEHE(2010), Fm: SEERNFE
- BERETE, SEFREER AR BIKE - EHI5(2009), Fm: B

D>/



o

- BNEEREBRITEMERETAE, AR BIRZE - BHF(2007), fFm: 16

- FNEEREERERRETAE, BER FET#(2007)

- N EIRRERERE LOGO &&t, 8. 51H1%(2006)

- STUHERBRARTHENSZARGE, g8 WIHE - &5 (2006)

- QEBIREIERETAE, (RE. RN - BBABS(2004), fEa: 4R1BIR

- R AMETERBMRETIEE, 5. FRIME(2003), fFm: 2EH

- MEEAMEEREKRTIEE, BE. FRI(Q2003), fFm: &R

- BIRReERHE, BAARSE R RER(2003)

- BUOZREISEELEE, H£F. RIBIE(2002)

- ZEEFTRSUEAEAR "RBIALIE  NSEELEE, HtEHE R, RITIF(2002)
- FEESRTABER YR, RE FBHQ001), fFam: ZEEALTE

- FTERBRESSEE TEBAE BEBH#2001), fFm: SHIRTERFS, TEVSHER
- PEIKERE " BRERET ) ER, BER. BB ((2001), fFe: BRMERZRG

- BUREXRBRFR FFIERATIEE, AU FBH(2000), fFam: MXEE

4%

5

BiliiiTl SHENMNERI2E

Frontiers in neuroscience 1 &
SCIE H3F, 2021 £ IF /8 5.512, EHREMERI BB BEITERT 32 %RVEET) (Neurosciences 88/275), SIR HiFIE 4% Q2

-Wang, R. W, Liu, I. N. (2022). Temporal and electroencephalography dynamics of surreal
marketing. Frontiers in neuroscience, 16.

Scientific reports 4 &
SCIE 3T, 2021 £ IF D& 4.997, =t RIEWE BRI BB BT A1 25.6%MEH (Multidisciplinary Science 19/74), SIR BHI% 4k
Q1

-Wang, R. W, Ke, T. M., Chuang, S. W,, & Liu, I. N. (2020). Sex differences in high-level
appreciation of automobile design-evoked gamma broadband synchronization. Scientific
reports, 10(1), pp. 1-16.

-Wang, R. W, Chang, W. L,, Chuang, S. W,, & Liu, I. N. (2019). Posterior cingulate cortex can be a
regulatory modulator of the default mode network in task-negative state. Scientific
reports, 9(1), 7565, pp. 1-12.

-Wang, R. W, Chen, Y. C, Liu, I. N, & Chuang, S. W. (2018). Temporal and spectral EEG

dynamics can be indicators of stealth placement. Scientific reports, 8(1), 9117, pp. 1-17.

-Wang, R.W,, Chang, Y. C., & Chuang, S. W. (2016). EEG spectral dynamics of video
commercials: impact of the narrative on the branding product preference. Scientific reports,
36487, pp. 1-12.

Social cognitive and affective neuroscience 1 &
cCrrERR, 2021 £ IF 981 4.235, =ERELIPEMBREBEBTZERT 21.9% (Psychology, Experimental 20/91), SIR #iHIZ 4% Q1
-Wang, R. W, Kuo, H. C,, & Chuang, S. W. (2017). Humor drawings evoked temporal and
spectral EEG processes. Social Cognitive and Affective Neuroscience, pp. 1-18.

International journal of neural systems 1 &
SCIE H#3Hl, 2021 % IF 9 6325 2HAREEMAVBMATEZREBTEA 24.8%MEATI (Computer Science, Artificial
Intelligence 36/145), SIR BATIZ 4 & Q1
-Wang, R. W, Huarng, S. P., & Chuang, S. W. (2017). Right fronto-temporal EEG can differentiate
the affective responses to award-winning advertisements. International Journal of Neural
Systems, pp. 1750031_1-1750031_16.



Displays 2 &=
SCIE H3F, 2021 #F IF 78 3.074, 2 REBIRIE - IEREMAR KB BTEA 42.5%WHAH (Computer Science, Hardware &
Architecture 23/54), SIR 8IS 45 Q2
- Chou, M. C, & Wang, R. W. (2012). Display ability: An assessment of differentiation design for
the findability of bottle packaging. Displays, 33(3), pp. 146-156.
-Wang, R. W., & Chou, M. C. (2011). Differentiation in the arched surface of packaging: Its
influence on the findability of logo typography displays. Displays, 32(1), pp. 24-34.

Design journal 1 &
2021 FF IF D8 1.5, EREBMRIGHITEA 9.2%R AT (Arts 13/141), SIR BAITIS RS Q2
-Wang, R. W,, & Hsu, C. C. (2007). Study of the design operation of graphic simplification.
Design Journal. 10(3), pp. 54-73.

Visible language 2 &
Wilson Art Index ~ ProQuest ~ ERIC ~ LLBA , US Journal
-Wang, R.W.,, & Wang, C. F. (2012). Composition methodology of optical illusion
design. Visible Language, 46(3), p. 228.
-Wang, R. W,, & Hsu, C. C. (2007). The method of graphic abstraction in visual metaphor.
Visible Language. 41(3), pp. 284-297.

The bulletin of JSSD 7 &

Japanese Journal

- Huarng, S. P, & Wang, R. W. (2014). Analysis on types and application of excellent print
advertising design. Bulletin of Japanese Society for the Science of Design, 61(1), pp.
1.87-1 94.

- WY Wang, R. W, & Huarng, S. P. (2013). Analysis on the similarity in design forms between
print advertisements and ink and wash paintings. Bulletin of Japanese Society for the
Science of Design, 59(6), pp. 6_69-6_78.

-Wang, R. W,, Chiu, P. H., & Lee, C. Y. (2012). Research into the P300 component for visually
metaphoric pictures. Bulletin of Japanese Society for the Science of Design, 59(1), pp.
1.59-1 64.

-Chou, M. C,, & Wang, R. W. (2012). Retraction: The findability of food package design.

Bulletin of Japanese Society for the Science of Design, 59(3), pp. 3_11-3_20.

-Wang, R. W, Chou, M. C, Yang, T. H., & Hsh, C. C. (2011). Design of a character's
negative personality and recognition of facial profile. Bulletin of Japanese Society for the
Science of Design, 57(5), pp. 1-10.

-Wang, R. W,, Chou, M. C, Sun, C. H,, & Hsh, C. C. (2011). Research into the differentiation
of package design: Taste synesthesia induced by packaging shapes. Bulletin of Japanese
Society for the Science of Design, 57(5), pp. 117-126.

-Wang, R. W.,, Wang, C. F., & Lin, C. H. (2011). A study on pictogram category building

and recognition with regard to visual recognition design. Bulletin of Japanese Society for
the Science of Design, 57(5), pp. 11-20.

Innovative journal of business and management 1 7=

-Wang, R. W.,, & Chou, M. C. (2013). Findability of commodities by consumers. Innovative
Journal of Business and Management, 1(2). pp. 36-42.



Journal of the Chinese institute of industrial engineers 1 =
El ~ INSPEC ~ TSSCI

-Wang, R. W, & Chen, Y. C. (2011). Service dimensions for consumer emotions. Journal of
the Chinese Institute of Industrial Engineers, 28(2), pp. 134-145.

International Journal of Interdisciplinary Social Sciences 1 =
- Wang, R. W. Y., Chou, M. C, Lan, P. W. (2010, Aug). Research into the elements of design
differentiation in the findability of beverage packaging. International Journal of
Interdisciplinary Social Sciences, 2, pp.221-244.

BMBABMRIRE
THCI Core, ACI
- FFlgEE, E235E(2009). BBERE=EHBEERREME. 2MBBEWRE, (17), 109-130.
- TE5, FrIEH(2006). SEEBCZRBIFME. 2MHABME, (11), 33-55.
- B ZHEQ04). #EARLZERRRRIFEHNSSREBRZRSIBEMIRT. 21l
HBEWRE, (8), 119-137.

chiE TA2RMHEAT) 2 &=
SCIE #3F, 2021 £ IF £ &): 1.107, =R ETEMBRIFBTER 84.7%EAFI (Engineering, multidisciplinary 78/92), SIR #iHIZ
w5 Q2

- EBE (2011) . HARE =P REAFNIEREE-TETEMBEEFRBAIFX
B 1% PEIRMEIET, 845, F4H 9-14

- B, 2%, FIRE (2011) . FERE . ", B, "o £E AREMNREITEYEF
AT — B 2 AR E S AR AP0 - INSIGHT Center. T72: PRI TREIESE T,
583 %, 544 62-70.

RETBMRA IR
THCI Core, ACI
- F8%, TEEQ015). HREMRHEABERRE. KABHE, 18(2), 23-44.
- B, TBEQ014). RERWEENESYURIVE. RABHE, 17(1), 113-134.

- TE2%, BBH, HEEBE(005). EMEMEREGLBERIZBAEHE. REFTEMRE,
8(1), 59-77.

METBWm 10 &R
2021 £ SIR BT 4R % Q2, THCI Core, Scopus
- EBE, F5F, 2I6E(2012). BHERESHF ZBEYERRES . 2FTEMW (Journal of
Design), 17(3).
- EBE, EFINQ012). HEXNVFEESHRFRE 2RI EER. 251288 (Journal of
Design), 17(2).
- FEE, BEH#2010). SRS RERGEEENERRER. RET2H (Journal of
Design), 15(3).
- BFIgE, £E3E(2010). BRMERHEEABERE ZRIMME. RETE|M (Journal of
Design), 15(3).
- EBE, BEH#(010). SFEmEan2F Rt 2R REFERMENE. 851283 (Journal
of Design), 15(1).
- FFUEE, FE32(2009). MBRERMERGT 2B ER. T2 (Journal of Design), 10(3).
- EBE, 2EE(Q009). BERM 7 EEFRRFIHSRERENRANE N FHE 2B



8. RETEEH (Journal of Design), 8(3).
- BB#, £EE(2008). HETEEEEE T RmEIRER NEERGT ZRINER. NETEW
(Journal of Design), 12(4).
T2z FEEH(2002). 8FINEHEHPEIAZEFRRET 2R ULER. RETEW
(Journal of Design), 7(3).
- EBE, MEEQ002). B RCESERRERBRERT ZEA. 5t8® (Journal of
Design), 7(2).

RMER 1B

2017 £E IF 1 0.208, 2018 258 A 3 E17E3PI S 3 ARHAT)
2=, BREQ013). B BH:ERETE P3b %51/ Research into the enchanted color
design and P3b. E(H4E# Journal of kansei, 1(1), 64-79.

TR LR

- =, PR, TEFQ01]).RFNEARRIIESPHESMR-L ABSOLUT VODKA %
Pl ITRE, B=TNEF—H, 27-32.

M EMm R 109 &

AHFE, International Conference on Applied Human Factors and Ergonomics
2%
-Wang, R. W, Liu, I. N. (2024). The Exploration of Puzzle Design in Advertising Images. In: Amic
G. Ho (eds) Human Factors in Communication of Design. AHFE (2024) International
Conference. AHFE Open Access, vol 136. AHFE International, USA.
-Wang, J., Wang, R.  (2024). Brand associations with traffic patterns in store layout planning. In:
Shuichi Fukuda (eds) Affective and Pleasurable Design. AHFE (2024) International
Conference. AHFE Open Access, vol 123. AHFE International, USA.

International Conference on Food & Beverage Packaging 1 7=

- Wang, R. W,, & Jang, C. H. (2018). The exploration of effective food & beverage packaging
design with the measured brain response. Proceedings of 3rd International Conference on
Food & Beverage Packaging, 59. Italy, Rome.

et

IEEE International Conference on Applied System Innovation 1 /&

-Wang, R.W,, & Liu, I. N. (2016). Pictogram and ERP study— A point of view from friendly
design. In Applied System Innovation(ICASI), 2016 International Conference, 1-4. Okinawa,
Japan (IEEE, Best conference paper award).

International Design Conference of KSDS and ADADA with Cumulus 3 &
-Wang, R. W, & Liu, I. N. (2015). The design of sport graphical symbols.
International Design Conference of KSDS and ADADA with Cumulus, 470-474. Gwangju,
Korea.
- Wang, R. W. (2015). A study on emotion dimensions evoked by color schemes from car
interior. International Design Conference of KSDS and ADADA with Cumulus, 568-571.
Gwangju, Korea.



10

-Wang, R. W, & Yuan, Y. (2015). Impact to the color image of white spirit package by cultural
difference International Design Conference of KSDS and ADADA with Cumulus, 6-9. Gwangju,
Korea.

Neuromarketing World Forum 1 &=

- Chen, Y. C. & Wang, R. W. Y., (2014). Do high attention-prone products appeal more to
customers? Neuromarketing yearbook 2013 of Neuromarketing World Forum 2014, 24-25.
New York, United States.

It

International Sleep Medicine& Science Expert Forum 1 /&

- Wang, R. W. Y., & D:PAL Research Group. (2013). Emotional response by lighting effect and
printed color under illumination. Proceedings of International Sleep Medicine& Science
Expert Forum, 50-53. Taipei, Taiwan (R. O. C).

It

International Conference on Intelligent Human Computer Interaction 1 =

-Wang, R W. Y, & Liu, Y. C. (2012). The design of happyability-using applications on iOS and
android platform as an example. IEEE Proceedings of 4th International Conference on
Intelligent Human Computer Interaction (IHCI), 1-4. Kharagpur, India.

International conference on kansei engineering and emotion research 5 &

-Wang, R-W.Y,, & Liu, Y. C. (2012). The Design of Happyability-using applications on iOS
and android platform as an example. Proceedings of the kansei engineering and emotion
research (KEER), 179. Penghu, Taiwan.

- Wang, C. F, & Wang, R. W. Y. (2012 ) . Study on emotional cognition and event-related
potential in the design of an illusional figure. Proceedings of the international conference on
kansei engineering and emotion research (KEER), 1106-1110. Penghu, Taiwan.

- Wang, RW.Y,, Liu, I. N., & Huang, T. H. (2010). Research into the design trend of emotional
print advertising and its relation to emotion. Proceedings of the international conference
on kansei engineering and emotion research (KEER2010), Paris, France.

-Wang, R.W.Y, Fang, W. H., & Chiu, P. H. (2010). Research into the emotion dimensions

in pictorial design of Chinese characters. Proceedings of the international conference on
kansei engineering and emotion research (KEER2010), Paris, France.

- Wang, RW.Y,, Chen, Y. C, & Huang, C. T. (2010). Research into the emotion dimensions
revealed by the colors of beverage packaging (Presentation Awards). Proceedings of the
international conference on research engineering and emotion resesrch (KEER2010), Paris,
France.

International association of societies of design research 12 7=

-Wang, R.W. Y., Huarng, S. P. (2013). Construction and application of advertising graphic
design modules. The 5th international congress of international association of societies of
design research (IASDR 2013). Tokyo, Japan.

- Wang, C. F, Wang, R. W. Y. (2013). A study on the actual Implementation of the design
methods of ambiguous optical illusion graphics. The 5th international congress of
international association of societies of design research (IASDR). Tokyo, Japan.

-Wang, R W. Y, & Wang, C. F. (2011). A study on the composition method of visual illusions.
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Proceedings of the International association of societies of design research 2011 (IASDR
2011): the 4th world conference on design research. Delft, the Netherlands.

-Wang, R W.Y,, & Huarng, S. P. (2011). An investigation on the influence of emotional appeals
on purchase intentions in outstanding print advertisements. Proceedings of the
international association of societies of design research 2011 (IASDR 2011): the 4th world
conference on design research. Delft, the Netherlands.

- Wang, R. W. Y., Chen, Y. C. & Wang, C. F. (2011). The investigation of design features of
brainwaves induced by colors. Proceedings of the international association of societies of
design research 2011 (IASDR 2011): the 4th world conference on design research. Delft, the
Netherlands.

-Wang, R. W. Y, & Wang, C. F. (2009). Study on spreading effect of contour coloration in
watercolor illusion. Proceedings of the international association of societies of design
research 2009 (IASDR 2009): Rigor and relevance in design. Coex, Seoul Korea.

- Chou, M. C, Chiu, P. H. & Wang, R. W. Y. (2009). Employment of visual elements for
identifying beverage package design discrepancies. Proceedings of the international
association of societies of design research 2009 (IASDR 2009): Rigor and relevance in design.
Seoul Korea.

- Wang, R. W. Y., & Chou, M. C. (2007). Research on forms of comprehension derived from
visual communication of package designs. Proceedings of 2007 international design
congress: Emerging trends in design research, Hong Kong: International association of
societies of design research (IASDR), CD.

-Wang, R W. Y., & Chen, W. C. (2007). The study on packaging illustration affects on buying
emotion. Proceedings of 2007 international design congress: Emerging trends in design
research, Hong Kong: International association of societies of design research (IASDR), CD.

-Wang, R.W.Y,, and Rao, J. (2005). An investigation of the text layout and contour of

posters by the worlds top hundred designers, Proceedings of 2005 international design
congress: New design paradigms, IASDR: International association of societies of design
research, 86.

-Wang, R. W. Y, and Liu, C. H. (2005). An investigation of the silhouette angle of key-framing in
3D character animations, proceedings of 2005 international design congress: New design
paradigms, IASDR: International association of societies of design research, 109.

- Hsu, C. C,, Wang, R. W. Y. (2005). Exploring graphic abstraction methods from the idea of
measurement, proceedings of 2005 international design congress: New design paradigms,
IASDR: International association of societies of design research, 177.

International conference on industrial engineering and operations
management 1 &=

-Huarng, S. P., Chen, C. H. & Wang, R. W. Y. (2011). Study on the visual identifiability of Taiwan
doorplate designs, In A. H. M. Saifullah Sadi (Chair), Proceedings of the 2011 international
conference on industrial engineering and operations management(IEOM), 353-358. Kuala
Lumpur, Malaysia.

CID annual design conference & international conference of innovation and
design 1%

-Wang, R. W. Y., & Chen, Y. L. (2011). The arousal of consumers' attention by the texture in
visual package design. Proceedings of the 2011 16th CID annual design conference & 2011
International Conference of Innovation and Design, Taipei, Taiwan (R. O. C.).
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APCHI-ERGOFUTURE, international joint conference 2 &

- Chou, M. C,, Wang, R. W. Y., Chen, S. H., & Huang, Y. J. (2010). Research on find ability: the
design of brand name fonts and colors on the packages of tea drinks. Proceedings of the
APCHI-ERGOFUTURE 2010, International joint conference, part: design and ergonomics, Bali,
Indonesia.

- Wang, R. W. Y., & Hwang, S. P. (2010). A study of influence of ad creativity and emotional
appeals on purchase intention — case study of service print ads. Proceedings of the
APCHI-ERGOFUTURE 2010, International joint conference, part: design and ergonomics, Bali,
Indonesia.

INFORMS service science conference 1 &

-Chen, Y. C. & Wang, R. W. Y. (2010). The influence of lighting atmosphere in retail stores
on beverage packaging design and service dimensions. Proceedings of the 2010 INFORMS
service science conference, 361-369. Taipei, Taiwan.

DRS Montreal : communication & information 1 &

- Wang, R W. Y, & Chou, M. C. (2010). Find ability of commodities by consumers:
Distinguishing different packaging designs. Proceedings of the 2010 design research society
(DRS) international conference design & complexity, part: Communication & information,
Montreal (Quebec), Canada.

World congress on ergonomics, IEA 1 &

-Wang, R W. Y., Chou, M. C,, & Sun, C. H. (2009). Research on taste synesthesia Induced by the
shape of food package bottles. Proceedings of the 17th world congress on ergonomics, IE
2009(PAPER 2AF0016), Beijing, China.

The HCl international conference 1 &

- Wang, R. W. Y, Chou, M. C,, & Sun, C. H. (2009). Differential design of packaging shape to
reflect the taste of its food content. Proceedings of the 13th international conference on
human-computer interaction, The HCI international 2009 conference proceedings,
1014-1018. San Diego, CA, USA.

International conference on research into design (ICoRD) 2%

- Wang, R. W. Y., & Huang, J. T. H. (2009). The effects of reusability and green design in
consumer packaging on consumer satisfaction — using SEM analysis. Proceedings of the
international conference on research into Design (ICORD '09), national science seminar
complex, Indian institute of science, Bangalore, India.

- Wang, R. W. Y, & Chou, M. C. (2009). Consumer comprehension of the communication
designs for food packaging. Proceedings of the international conference on research into
Design (ICoRD '09), national science seminar complex, Indian institute of science, Bangalore,
India.

The third annual design & arts education symposium 3%

- Wang, R. W. Y, & Chiu, P. H. (2008). A research into function-based visual design for
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multi-pack of beverages and consumer emotions. Proceedings of the third annual design &
arts education symposium 2008. Florence, Italy.

-Wang, R. W. Y, Wang, C. F., & Lin, C. H. (2008). To construct recognition models of Pictogram
design with pattern recognition models. Proceedings of the third annual design & arts
education symposium 2008. Florence, Italy.

-Wang, R. W. Y., & Lin, S. P. (2008). A research into the application of combination materials in
electronic products design. Proceedings of the third annual design & arts education
symposium 2008. Florence, Italy.

Design research society conference 4%%

-Wang, R.W.Y,, and Sun, C. H. (2006), Analysis of interrelations between bottle shape and

food taste. Proceedings of 2006 international conference in Lisbon: Wonderground, UK:
design research society, 23.

- Wang, RW. Y, and Yang, T. H. (2006), Investigation of the features and form design
identification of negative characters in PIXAR animation movies. Proceedings of 2006
international conference in Lisbon: Wonderground, UK: design research society, 56.

-Wang, R.W.Y,, and Lin, T. C. (2004), Identification of graphic character influenced by the design
of characteristic features. Proceedings of international conference 2004 Futureground, UK:
design research society, 23. Asia design international conference.

-Wang, R.W. Y, and Tsai, P. Y. (2003), The effect of viewing angle on recognition of graphics
in packaging design. Proceedings of Asia design international conference, Japan: Asian
society for the science of design, 52.

&l
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&
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TR _SEENEMEIT
Neuroscience (48R SCIE, D& IF:2.9, £ FREMLAREBEHHIBET 143/310, SIR BBHIE A%
Q2)
Brain Research ({#£8RIE8 SCI, &1 IF: 2.7, 2 FR{E LR BRI EIFIHETT 158/310, SIR BBHIER S
Q2)
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Food Research International (B¥RIEBBRE SCl, D8 IF7.0, ZHREBYRIBHRIT BT BTIHE
17 13/173, SIR BiTI& 4% Q1)

Brain and Cognition (f848RIE8 SCIE, D& IF: 2.2, 2HREVEENERETITISEET 38/99, SIR HA
TIEHRS QL)

Neuroscience Research (f##&ERIE SCIE, D& IF:2.4, 2R LR 2% THE1T 195/310,

SIR AITIERS Q2)

Journal of Public Health((1 E&/1T AR SCI, 7 & IF:3.6, ZEHAEAH - IRIEMBERREZ AT
BEAT 78/403, SIR HATIS 4% Q1)

Packaging Technology and Science (T #2/%8& SCIE; B¥RIEZERE, SCIE, 28 IF:2.8, ZHR®E
BYR BN RIS EATIEET 78/173, SIR BHIZE4&S Q2)

Journal of Cognitive Psychology ({0322 /85% SSCI, 78 IF:1.2, EHREMARIEEHIATIFET
84/99, SIR HiTI& 4% Q3)

International Journal of Design (L 25 <RiE/ T2 &S SCIE, 28IF:1.6, 2HERETREEHIATIBT
73/179, SIR BHIZE 4% Q1)

Social Behavior and Personality ({0 J2E/#t & SSCI, 2 & IF: 1.0, 2HERELIEE - TS HEEEATIHE
17 67/76, SIR BBHIZE 4% Q3)

IEEE Journal of Biomedical and Health Informatics (EBIETIEE M £ 4t/ BRI BEEBRIER SCIE, 5
ZIF. 6.7, ZHHAEBIBBERNRFEFATIEEIT 26/249, SIR TS 4A %S Q1)

Scientific Reports (ZEH|5E1 SCIE, 78 IF: 3.8, EHREZERIFHEFFIHET 25/134, SIR BFIE A
% Q1)

PLoS One (%481, SCIE, 7EIF: 2.9, 2 REZBRIGHEATIHEST 31/134, SIR BAHIZ4A% Q1)
CNS & Neurological Disorders-Drug Targets (fBASH| 8 /2238 E3 B 252 | EAog 35y SCIE, D81 IF:2.7,

2t 7 1 2208 R B 2 | ER SR g B T BEAT 167/354, SIR BRFIE AR % Q2)

Journal of Liberal Arts and Social Sciences (ACI)

Journal of Technology (EI - Scopus)

Journal of Design (THCI Core + 92 BEIRIZE R T - 99 BRI 45 EHAHI)

Journal of Science and Technology (THCI)

Journal of Design Science (THCI Core ~ ACI)

Qeios (ZERIEE - IZRENE - £aRlE - YPERE - T ERE)

Scientific Research Publishing (ZE2RE1H - R AMRKREABRTILRE Z— » & LTk 200 ZEL
BETTENFE AR ET)

Journal of Sustainable Business and Economics (%% - BEAXKEDEMLB2rERR KB 2T
N)=lEFiR=10)

ALER_BRARERX
KEER (kansei engineering and emotion research) Penghu, 2010 ~ 2012 ~ 2017 ~ 2018.
IASDR (international association of societies of design research) Tokyo, 2013.

The 7th International conference on design & emotion, Chicago, 2010.
DRS Montreal : communication & information, Montreal, Canada, 2010.
International workshop on the design & semantics of form & movement (DeSForM).
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- RERRHMERIINEERZE: KCHRERAR - AEXE - t8KE - aEBARKAE - ahREK
2 bR KE - QEMEAR  QIbBFEAE - [BAR - KR - mERAR - IR
A2 FHEAR  BEASR BTKE - BEAR  EENRKASR - ERMEAR - EMRRAE -
REBHRAE - REAR - PIIKE - BIEREZAR

- B/ RBERES: TEABENER EfEEAR

HER_EBEIR

- WEEAERIEXRRIMAR REREEREE  SLBEKREMERIFRETE Best choice of
Computex Taipei Award - Art Week in China ~ XX{EEISBE HRETIHE - BARETE B ERTER

£ EEPIRREE  oERRPLSHBEERNRR)  MEIAATEEENPL HBEERESE
RiFS%ETE - AEMERHBNEN  PEREPIINESEREHE BRAEERERRBIRTHEABESE

REETE_HEE - BIEP - £

2019 - present 6 HHBHSSHABEFHTE EENRABHERERERNEMEPODIEAENEE
A

2008 - present 9 U TEEEBSEREREIFA.

2001 - present 12 4RI EEBMRFAEREHFA.

2011 - 2017 7THEHENEDEARE BERRRFAE-RANOHERELFAES 6 FTE/F).

2011 -2017 7THHBENBOIERARER NEMRGE-HANOBERETHA.

2013-2014 2 HABEBRREAAEBE-KRKBERK - fIA - BRNAXEIE BERETE-
BIEERBRFTPOEHAES 4 FETEI/F).

2013-2014 2 HHBEEEBRREAARBE-RKBERK - fIX - BXAXEIR fIRMEE-8
BEERFPLERA.



